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Contemporary art, a mix of perceptions and sensations, in a permanent dynamics by experimenting stylistic techniques and approaches extracted from the rich international artistic legacy, is distinguished by breaking the canons, both from the conception perspective, as well as from the exposure and public dialogue perspective. Currently, art, be it visual art, music or theatre, is addressed to everyone, no matter the social position, education and ideological values. Promoting art through unconventional methods, outside usual exhibition spaces, bringing it to a “street level”, determines people to interact with it, without having a choice, experiencing various messages and techniques which helps them to evolve spiritually, aesthetically and socially, developing a critical sense. The interference of artistic fields also represents a feature of the contemporary art, for example, theatre events being supported by special effects, visual and auditory, which offer a plus to the basic artistic act. Thus, one can deduct that contemporary art is a continuous experiment, polyvalent, which can lead to an infinite variety of solutions. 

As an experiment, in the summer of 2013, an artistic urban regeneration project was developed in Iași through the aid of public means of transport. Having a positive impact on the public, the project grew, unifying the artistic community of Iași, economical factors and citizens of the city under a single identity – Iași, City of Painted Trams. Initiated and coordinated by Silviu Teodor-Stanciu (Tramclub Iași NGO), the project continued each year with the personalisation of two – three trams with the purpose of promoting local and national cultural values, and of stimulating young artists from Iași, students or graduates of the specialised institutions of an art profile to actively get involved in shaping the urban aesthetics of Iași. For eight years, 17 trams where personalised with a different theme by local and international artists. The tram of Iași became the host of a series of artistic events and campaigns dedicated to the entire public, no matter age, ethnicity or social status, the project being supported by the Company of Public Transport Iași, the National Paints Company and the Faculty of Visual Arts and Design, “George Enescu” National University of Arts, as permanent partners. 


Choosing the tram as a means of promoting urban art is not random. The tram, a common presence in big cities around the world, part of our daily life, has a long history, the extension of the tram transport system at a global level from the 19th century leading to a wide process of urban development, economic and even cultural. The tram would influence society and its evolution, aspect sustained by the numerous references in literature, visual arts and cinema, being perceived as a mirror of society, as an exponent of its features, from ideological values to aesthetical and cultural ones. Millions of people are using the tram on a daily basis, this becoming part of our usual activities. Symbol of today’s existence and the one from long time ago, with a history of over 120 years, the Iasi’s trams gain valences of cultural messengers, the approached themes being received by the entire population, no matter the area of residence, social or professional status. 


“Iași – City of Painted Trams” began in 2013 by applying on a tram in Iași sequences of the cultural-educational project “Papatram and Co.” (author: Silviu   Teodor-Stanciu) during the International Education Festival. The project aims to create the awareness of both children, as well as adults in understanding the importance of using public transport in order to protect de environment and in knowing and respecting the city’s history which comprises public transport, by the involvement in themed activities. Trams have become story characters, with a powerful forming impact on the personalities of the little ones and on the teenagers’ development of knowledge and cultural events. The project evolved in the following six months with cultural events in which history, architecture, traditions and artistic monuments in Iași were presented and highlighted, the tram being in this case an interdisciplinary communicating bridge. 


The positive impact created by the first personalised tram has led to various partnerships with local companies so that they would ensure the necessary materials for the project’s development. “Santa’s Tram” was the next project made under the title of “Iași – City of Painted Trams”. Various scenes specific to Christmas were painted on the tram by a group of students during a themed workshop of the Faculty of Visual Arts and Design. “Santa’s Tram”, the “ambassador” of winter holidays in Iași became the host of numerous themed events for children (drawing workshops, carolling concerts, instrumental concerts, and recital sessions) for eight years. 


The project continued in 2014 with a new personalised tram for children, called “Easter Bunny’s Tram”. Dedicated to Easter, the project also aims promoting the Iasi architectural heritage. Through painting and airbrushing, the shape of the historical buildings in Iasi was drawn, following the cultural axis of the city. Also various scenes depicting the tradition of egg dying for Easter with Romanian folklore motifs were painted. The personalisation process was made by a multidisciplinary team comprised of students from the Faculty of Visual Arts and Design Iași and students from the “G.M.Cantacuzino” Faculty of Architecture Iași.


The “Union Tram” is the first personalisation project of a tram dedicated to an adult public. The “Union Tram” brings back in the forefront, through graphic language, the celebration of the Great Union of 1918, Romania’s National Day. The composition is comprised of reinterpreted folklore motifs, the interest centre being “vârtelnița”(wood tool used in weaving), a popular symbol of communion and the passing of time. Hora, the second defining element of the theme, is comprised of stylised shapes of the inhabitants of the three Romanian principalities, Moldova, Țara Românească and Transilvania. The longitudinal representation of the people’s arms in the hora suggests the idea of fusion and infinity. On each door one can see couples of peasants from the three principalities, who are distinguished through the characteristic clothing for each area. Beginning with 2014, the “Union Tram” became a symbol of the National Day of Romania, being involved in cultural activities such as guided tours, historical presentations, and special thematic routes for students. Through the graphic personalisation the tram transcends from a conventional means of transport to cultural speaker, both for travellers, as well as for the external watchers, the pedestrians.  

On the 1st of October 2015, on the occasion of the 2nd edition of the International Festival of Literature and Translations Iași, the “Literature Tram” was inaugurated. This tram has a modern graphic, the composition referring to the identity of well known writers from Iași. Similar to manuscripts, from a colour perspective, the composition has two colours – blue navy (the colour of ink) and white (the colour of paper). The composition is comprised of the faces of 16 personalities from Iași belonging to the field of literature, the central element being the quill, symbol of literature. The              cultural-educational character of the project is supported as well by the quotes gallery signed by Atelier Spre, placed in the inside area of the tram. The project continued through the collaboration with Eugen Benea, the initiator of the cultural project “Cartea pe bancă”, fact which helped create a mobile library. The “Literature Tram” thus became the first urban mean of transport in the country to host a library (library project: Silviu Teodor-Stanciu), the initiative wanting to support reading outside conventional spaces. Also, the “Literature Tram” has been used in numerous thematic trips dedicated to students, but it was mainly individualised as the host of the campaign “Donate a tram of books”, organised each year, in October. Along 4 editions, over 5000 books were gathered and sent to school libraries in Iași County.

The 3rd of May, “World Press Freedom Day” was marked in Iași in 2016 by presenting a new personalised tram – the “Press Tram”. This tram highlights, through graphics, the importance of press as a link of the contemporary society, historically, socially, educationally and culturally. The composition is dominated by the central stylised shape of the Earth, chromatically marked in order to suggest the numerous international hot spots that the press is identifying and spreading in the entire world. The fundamental neutral character of the press is supported by the grey background which also becomes the underlying for writing suggestive quotes dedicated to the press. These quotes belong to Albert Camus, Matthew Arnold and Walter Lippmann. The interior gallery shortly presents the history of written press both internationally, as well as in Romania, through the help of 20 boards. Each year, on the 3rd of May the “Press Tram” is “supplied” with free newspapers offered by local editorial boards, all of them given to the passengers. 

As an experiment, along with the 7th personalised tram, with the support of the Department of Textile Arts – Textile Design from the Faculty of Visual Arts and Design, the upholstery of the seats was also personalised through themed graphic compositions. The “Education Tram” was made in collaboration with the “George Enescu” National University of Arts with the meaning of becoming for the future the host of some   cultural-educational events. The exterior composition passes on, through graphic language, the importance of the educational process for progress, the interest centre being represented by the stylised shape of a light bulb, symbol of evolution and light, at the base of which one can see an open book. The light bulb shape is comprised of a network of lines, at the intersection of which one can see many coloured circles representing the variety of study fields. The sideway frames of the graphic ensemble are comprised of coloured bubbles, having the same colour of the central element, bubbles on which one can see representative graphic symbols for the educational track of a person. The composition is applied on a turquoise background, colour which represents support, depth and sensitivity. 

Publicly presented on the occasion of the opening of the International Education Festival (FIE), edition 2016, the tram became the host of the unconventional design exhibition called “FIE DESIGN”. The exhibition was comprised of over 20 design works made by students and graduates of the Faculty of Visual Arts and Design, Design specialisation. A new edition of the exhibition took place in May 2017 as response to the positive impact represented by the opening of an art gallery in the middle of the street, accessible to a varied public. Thus, this was the beginning of the “TramArt” project which supports local artists, students and graduates, to show their works in an unconventional place, accessible to the entire public.

The conservation and promoting of stylistic elements of the national Romanian clothing determined the graphic personalisation of a new public transport vehicle – the “Ia Tram”. This highlights Romanian traditional clothing, the composition comprising graphic elements and motifs taken from the ia of Iași. Thus, the rhombus, constitutive element of altița (elements sown on the sleeves of the ia) becomes the main motif of the composition, being placed on the front side, respectively the back side of the tram, and the plant motifs found on the râurii (seams on the sleeves of the ia) of the ia are placed in the middle of the sideways of the tram body. The articulation area, as well as the tram’s doors are graphically marked with cheițe (seams on the ia), just like the seams between the elements which comprise the Iași’s ia. From a chromatic point of view, the white background makes us think of linen or cotton. The graphic elements respect the colour spectrum of the motifs embroidered on the ia: red, black, white and ochre. The constitutive elements of the outside composition can be seen in the interior, placed on the seat upholstery. The “Ia Tram” has become an exponent of the “Ia Flowers” Festival, promoting each year the International Ia Day, celebrated on the 24th of June. 

In the context of the approach of the Centennial of the Great Union of 1918, the “Centennial Tram – Iași, Capital of National Rebirth” was created, project which highlights the status of Iași as war capital during the First World War, between the years           1916-1918. The graphic composition includes portraits of the important personalities from the political and army events during the First World War, associated with the buildings from Iasi which received status of institutions of state, and last, but not least, with dramatic war scenes. The personalisation of the tram continued in the inside through numerous interventions, from the personalisation of the seat upholstery, to the chromatic personalisation of the floor and to the applying of an interior gallery with an educational role, comprised of archive images and historical data. The seat upholstery, personalised by the students of the Department of Textile Arts – Textile Design from the Faculty of Visual Arts and Design Iași, makes us think of the military uniform from the First World War. The tram was publicly presented along with city officials and the members of the 15th Brigade – Podu Înalt, the moment of the inauguration being completed by the artistic intervention of the actors of the National Athenaeum Iași, who played King Ferdinand and Queen Maria. The “Centennial Tram” has become the host of numerous special trips with a historical theme, with guests from abroad and from Romania. Also, on the 1st of December 2018 the tram hosted the exhibition “On the memory lane” organised by the Department of Painting, Faculty of Visual Arts and Design Iași. 


The “Tram of All Trams – 120 Years of Electric Transport in Iași” is the name suggested by the students involved in the process of personalisation of the tram dedicated to the celebration of 120 years of electric transport in Iași. The shapes of the most representative 15 models of trams which worked in Iași were stylised and integrated in a unitary composition applied on the wagon’s exterior. Inside, the graphic gallery, called “Doza de cultură” comprises images and data regarding the long history of the Iași tram. The personalised seat upholstery remembers of the historical Iași trams, through dynamic compositions, colourful and imprinted at the Faculty of Visual Arts and Design Iași. 


The “Co-working Tram” was conceived in order to become a moving office place, a creative space or an unconventional conference space. The graphic composition applied on the tram presents through a visual language, the constitutive elements of the Co-working movement, being centrally marked by a big size element which suggests the interferences between fields, chromatically marked by placing a dynamic                 colour – turquoise, next to a non-colour – white. The “Co-working Tram” received for the first time in Iași free Wi-Fi and seven sockets, placed in the interior, in order for people to be able to charge their phones or laptops. Inside one can see the “Doza de cultură”, a library containing economic and IT publications and fake leather seat upholstery, similar to office chairs. In 2018 the “Co-working Tram” became the host of the “Digital Bloom” international conference, conference made when the tram was in motion. In 2021, the tram was repainted on the outside, a new composition of Super Graphics type being applied. At the public presentation a performance took place, the Iași Co-working community members being invited to personalise the tram through themed messages written with a marker on the tram’s body.


The “Iași – City of Painted Trams” cultural project continued in 2018 with the “Iași, my city” Tram, dedicated to the anniversary days of Iași and in 2019 with the “Youth Tram”, made on the occasion of Iași being named Capital of Young People in Romania and after, with the “Athenaeum Tram”, dedicated to the anniversary of 100 from the founding of this cultural institution in Iași.


The 15th personalised tram, the “Freedom Tram” highlights the Romanian revolution of December 1989, after 30 years from that moment. The graphic composition shows the hope of the Romanians “imprisoned” by the communist regime, on one side, and the transition throughout the three decades that Romania passed from 1989 to current days, on the other side. The “Freedom Tram” is the first one in the series made by an international artist, known both nationally and internationally for his unconventional approach of certain themes such as the communist regime or the 1989 Revolution. Dan Perjovschi accepted the invitation of personalising the tram which would become the “Freedom Tram”, publicly presented on the 14th of December 2019, after three decades from the 1989 events in Iași. 


On the anniversary of 160 years of superior artistic education in Iași, the “George Enescu” National University of Arts Iași organised many cultural activities, the series of events beginning with the presentation of the “Art Tram”. The graphic composition of the tram makes us think of the three branches of Arts, which can be also found in the logo of the Iași University through the colours: Blue – Music, Red – Visual Arts and Yellow – Theatre, transposed into primary geometrical shapes (square, circle, and triangle). Due to the chosen chromatic spectrum and the over-sized graphics, the “Art Tram” became a visual landmark in the urban visual space. Also, the tram tends to become a vector of promoting locally the artistic field, by hosting cultural, literary and artistic events.


The “Iași – City of Painted Trams” cultural-artistic project has managed to reunite, throughout 8 years, over 250 students and artists who involved themselves voluntarily and over 20 institutions and local companies that financially or through materials supported the entire artistic activity. The project was nominated with a Diploma of Excellency by the City Hall Iași in 2017 and by the Public Transport Company Iași in 2018, representing at the same time the subject of over 30 TV stories and many written articles both nationally and internationally and radio interviews. In 2021 the personalised trams became the host of the promoting campaign for literature “Travel and…Read!”, initiated by the Embassy of Spain in Bucharest, the project having thus an international recognition. In a time of pluralism, personalised trams become the instrument which creates a connection link with various domains such as design, architecture, communication, engineering, being conceived as an active component of the Iași cultural environment and not only.  
